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COHIBA BEHIKE, HABANOS S.A.’s MOST EXCLUSIVE LINE, IS BORN

» The new Cohiba Behike line — the most exclusive ever presented by Habanos s.a. - will be the
most important launch of 2010 officially presented during the Xl Habanos Festival.

» The new vitola Julieta, a cigar specially designed for women, and Romeo y Julieta Wide
Churchills, a new heavy ring gauge Habano, are Habanos s.a.’s other two main launches for 2010.

« Habanos group ended 2009 with earnings of approximately $360 million and a global market share
of 80%. Sales recovered in the second half of the year, closing the year 8% lower than in 2008.

Havana, 22 February 2009 - As part of the XIl Habanos Festival in Cuba, Habanos s.a., leader and international
benchmark in the premium tobacco market, has this morning announced the company’s most important launches
for 2010: Cohiba Behike, a new line that will set a new standard among smokers worldwide for its exclusive
limited production, and two new vitolas as part of the Romeo y Julieta brand, namely Julieta and Wide
Churchills.

The Cohiba Behike line, which can be enjoyed for the first time at the Gala Evening on 26 February, is without
doubt one of the greatest novelties at the Xl Habanos Festival. It will be produced in very limited quantities every
year at the exclusive El Laguito factory, and the rolling process, using tobacco leaves selected from the finest
plantations in San Juan y Martinez and San Luis, will incorporate the Medio Tiempo for the first time — a very rare
leaf which offers exceptional character and taste.

The natural scarcity of the Medio Tiempo, taken from the upper leaves of sun-grown tobacco plants, and which
not all plants produce, makes Cohiba Behike a limited available product which will be somewhat inaccessible for
lovers of habanos.

Cohiba Behike joins existing lines with the Cohiba brand name. Its three new heavy ring gauge vitolas have
never existed before as Habanos formats. As well as guaranteeing an excellent combustion, they will
allow the smoker to appreciate and enjoy the full intensity of its flavour: BHK 52 (52 band gauge x 119mm
length), BHK 54 (54 band gauge x 144mm length) and BHK 56 (56 band gauge x 166mm length).

Each of these cigar-bands is presented in an exclusive lacquered box of 10, and for the first time the Behike
band incorporates two security holograms.

The Festival's second launch will be Wide Churchills, a new vitola from the Romeo y Julieta range, which will be
enjoyed on the Welcome Evening.

Its special dimensions (55 band gauge x 130mm), unique to this Habanos vitola cigar, make Wide Churchills an
especially attractive Habano for those smokers who appreciate heavy ring gauge cigars with a well-balanced
aromatic flavour.

Julieta is the last major launch that Habanos S.A. will present during this Festival, and also forms part of the
Romeo y Julieta brand. Specially designed for ladies, Julieta seeks their complicity in a sphere traditionally
associated with men.

Made with tobaccos from Vuelta Abajo, Julieta is a slender, medium length aromatic cigar (33 band gauge x
120mm), with the characteristics of a Habano that can be enjoyed in a short amount of time. It is presented in an
exclusive pack designed specially for this new Habano.

Inauguration of the Habanos Festival at the Gran Teatro de la Habana

Tonight the Habanos Festival will be officially inaugurated with a one-off concert from Chucho Valdés, one of this
year's Grammy winners, alongside his guests: Brazilian Ivan Lins, who also won a Grammy Latino at the last
awards, and Portuguese singer Mariza.
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The concert will be held tonight at the Gran Teatro de La Habana, followed by a cocktail evening. 1000 privileged
lovers of Habanos will attend, from over 70 countries worldwide. Among the arts, culture and business celebrities
will be Oscar-winning producer Stephen Evans and golfer Miguel Angel Jiménez, winner of the Ryder Cup
and the European Golf Circuit, who just 10 days ago won the Dubai Desert Classic.

Habanos group 2009 results
In 2009, the Habanos group (Corporacién Habanos S.A. and Habanos Exclusive Distributors around the globe)
registered a turnover of approximately $360 million.

Their market share grew to 71% in terms of units sold, maintaining an 80% market value share worldwide,
confirming its position as world leader.

As for the turnover, 8% down on 2008, the company’s commercial vice-president Manuel Garcia has pointed out
that in spite of difficulties in world markets “the second half of 2009, with a recovery in sales of Habanos in
several major markets such as France, Germany and the UK, and a good performance in some emerging
markets for Habanos including Russia, Brazil and China, makes us optimistic that we can return to growth
in 2010.” Garcia stated that “the launches for 2010: Cohiba Behike, Habanos’s most exclusive line; Wide
Churchills from Romeo y Julieta; Julieta, a habano conceived especially for ladies, and the 2010 Limited
editions will help us shake up the market with highly exclusive products”.

Garcia added that “in spite of increasingly harsh anti-tobacco legislation, Habanos continues to establish
around the world, with 146 La Casa del Habano stores, Habanos s.a.’s own franchise — two more than in
2008. The new Cohiba Atmosphere franchise is now up to six stores, which recreate the exclusive Cohiba
atmosphere in major cities such as Prague, Beijing, Hong Kong, Buenos Aires, Cancun and Tokyo".

Other news for 2010

Habanos S.A. has also presented its 2010 Limited Editions, as follows:
Montecristo Grand Edmundo (Vitola with Cafionazo shape, 52 band gauge x 150mm): this is the first
time a Cafionazo shape has been used apart from in the Cohiba brand, making this a prized Limited
Edition.
Partagas Special D Series (Vitola with Gordito shape, 50 band gauge x 141mm).
Trinidad Short Robusto (Short del Valle vitola, 50 band gauge x 102mm).

There will also be Special Series and Regional Editions for each area, to be announced as they become
available.

Corporacion Habanos s.a, , world leader in the premium cigar market, sells Habanos in both Cuba and the rest of
the world. To this end it has an exclusive distribution network, with presence in more than 150
countries across the five continents.

Habanos S.A. currently distributes a range of products under 27 brand names, including Cohiba,
Montecristo, Romeo y Julieta, Partagas, Hoyo de Monterrey, H. Upmann, Punch, San Cristobal de
la Habana, Trinidad and Bolivar. For more information visit www.habanos.com.

Further information:
Habanos S.A.: José Antonio Candia (jacandia@habanos.cu, www.habanos.com, +535 2865837)

Ogilvy PR: Marian Ortiz (marian.ortiz@ogilvy.com, +34 628 58 15 55)
Ana Martin-Cleto (ana.martincleto@ogilvy.com, +535 2855356 / +34 610 53 27 47)
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